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10.10.2025

Kerala State Chalachitra Academy invites Applications
Towards the Empanelment of Designers '

The Kerala State Chalachitra Academy invites applications for the ernparielment of
designers to undertake creative design work for various programmes, jacluding film
festivals, organised by the Academy from 01 November 2025 to 31 October 2026.

The selected designers will be entrusted with design projects for various events and
programmes scheduled during the specified period. The applicants should have a
work experience of minimum 5 years in similar profile are required to submit a
portfolio that highlights their work. Priority will be given to those who hold an
academic qualification in Fine Arts from recognised Universities. Interested
designers are requested to submit their portfolios by 31 October 2025.

It should be submitted in an envelope prescribed Proposal for KSCA —
Empanelment - Designers 2025 -2026 addressed to the Secretary, Kerala State
Chalachitra Academy CIFRA (Sathyan Smarakam), Kinfra Film & Video Park,
Kazhakuttom, Thiruvananthapuram 695585. Details can be had from the Academy
office at 0471 2754422. : :

C Ajoy
‘Secretary




File No: 10.10.2025

Kerala State Chalachitra Academy Invites
Proposals for Brand Identity Design

Kerala State Chalachitra Academy invites proposals for the design and development
of its brand identity. Design professionals or studios with a minimum of 15 years’
experience in similar large-scale identity projects are eligible to apply. A background
in Fine Arts will be considered an added advantage. Applicants are required to fulfill
the scope of work and requirements outlired in Annexure 1 of this notification. The
hardcopy of proposals with covering letter and costing along with work portfolio of
the designer/ firm (with the details of designer) should be submitted in sealed
envelope prescribed Proposai for KSCA - Brand Identity Design addressed to
the Secretary, Kerala State Chalachitra Academy CIFRA (Sathyan
Smarakam), Kinfra Film & Videe Park, Kazhakutiom,
Thiruvananthapuram 695585. Details can be found at the Academy office at
0471 2754422, The last date for submission of proposals is October 31,
2025.

C Ajoy
Secretary
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Annexure 1 - Scope 6i Work

i document should provide the

Brand Guideline Creation/ Sivicbook: T
essential framework for ensuring the consistent use of the kerala State Chalachitra

Academy’s visual and verbal ide: all channels and materials. It should be a

clear, detailed guide that standardizes the an "1'wtma of brand elements, usage, and

messaging across digital Dia'u-f:}rm.,., print materiais, and merchandise.
1. Logo and Visuai Identity

Logo Versions: Development of adaptebie versions of the logo to suit

various platform applications.

Colour Palette: Refre-shmb or aajuetmﬂt 1e primary and secondary colour

schemes to align with the Academ 1y’s new direction.

Tym)grapnv/ Font: Introduction of custom developed MLU, FML, Mi-TT

Ma'ayalam, and English fonts, with primary and secondary typefaces or styles

that rescnate with the Academy’s evolving vision.

I(,on-ogr pny and Imager ¥ Creation of a new set of icons, illustrations,

and image styles to enharnice visual *neesagmg and brand presence.

5. Brand gtyle Guide: Establishmentofa eomprchem,sve atyle gmde to ensure
i -consis; ent qpphutlon AeTass. all L-r‘*;ded mateanif‘ i 4 S

et

e

2. Webs:te and Dlgl’tal Prwence

- Website Redesxgn Gverhaul of the website’s structure, layout, and design
to reflect the refreshed brand identity.

2. Social Media Désign: Update of social media profile images, cover photos,
and de51gn templates to maintain consistency with the new brar‘dmg

3. UI/UX Overhaui: Streamlining the user mterface and user experience to
create a more mtumve, seamiess dlglfal Jjourney augned with the riew brand

identity.

4. Dlgltal Assets: Development of emaﬂ templates dlgltal brochures and

banners to P*lhant e online cemmumcatlon and visibility.

3: Marketmg Collateral

1. Prlnt Mdterlals Deqign and pmductlon of bu:.mess cards, brochures, flyers,
and posters that adhere to the new visual identity.

2. Ad Design: Redesign of advertisements, billboards, and other promotional
content to reﬂecr the Academy’s refreshed brand tone and aesthetic.

4. Messagmg and Vmce

L. Tagllne Creation or IedeSIgn ota ﬁttmg slugan or tagline that resonates with
the updated brand identity. : i :

2. Motto: renewed mission and visicn, encapsulating the spirit of its evolving
direction.




5.

Identity

1. Stationery: Design of leiterheads, email signatures, and other official

documents that represent the new brand identity.

Signage: Development of physical signage for the Academy’s offices,

pockstores, and regional office locations, as well as Touring Talkies vehicle

wraps and display materials.

3. Merchandise: Production of branded items such as t-shirts, mugs, pens, and
raore 1o promote the new brand internally and externally.

ha

- Redesigning the Monthly Journal — Chalachitra Sameeksha

[

Visual Identity Overhaul: Revamping the journal’s mast head and cover
design template, typography, and colour scheimes to create a modern and
cohesive look.

2. Enhanced Photography and Imagery: Updating photographic styles and
illustrations to reflect contemporary aesthetics while ensuring high-quality
visuais. -

Advertising and Brand Al gnmeni: Revamping ad placements and
sponsored content to seamlessly integrate with editorial content, maintaining
a balance between brand parinerships and the reader experience,

W




	Advt_Design_Reg
	Design Proposal_Reg_0001

